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Wisconsin Idea Database:
Sharing Stories of State Impact

Spring 2024



The Wisconsin Idea Database website is a searchable database of ways UW–
Madison benefits people’s lives beyond campus specifically here in Wisconsin. 

It’s searchable, it’s sortable, and it’s organized by topic area, 
school/college/division or other unit, and by county.
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Wisconsin Idea Database: The Website

https://wisconsinidea.wisc.edu/
https://wisconsinidea.wisc.edu/


Does your content belong on the site? Yes, if you or others in your school, 
college, department, division or unit work on projects with:

• clear outcomes and benefits to Wisconsinites, 
• activity in specific areas of the state, and/or
• a webpage or website with more information.

 For example:
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Project Criteria

Specific locations 
around the state

Clear benefits to 
people in Wisconsin

A webpage or website



There are currently many projects on the site – nearly 900.

Some created in the last few months, some created when the site itself was 
launched in March 2008.
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Project Examples

• Conferences
• Data & analysis
• Collaborations with communities
• Arts projects
• Research projects with results
• Informative websites/campaigns
• Public services
• Outreach activities



If you want to add your project, first register using the “register” button in the 
upper-right navigation of the site

In some cases, you’ll want to search for your project before adding it in case 
someone added it before you were around

Once you’re registered, you can add a project, and you’ll need 
a project description, 
info about the project leader, 
info about the project’s outcomes or benefits, 
its areas of focus, 
and the county or counties it benefits.
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Project Registration

• Project description
• Tangible outcomes or economic benefits

• Areas of focus
• Location(s)

wisconsinidea.wisc.edu

https://wisconsinidea.wisc.edu/


These editorial suggestions are based on submissions received
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Writing Tips

• Use third-person rather than first-person 
language. Refer to the project itself, using “it” 
rather than “we.”

• Be specific. Focus on a specific tool or instance or 
a specific program within the scope of your unit — 
think “project.”

• Maximize shelf life. Use specific dates ("since 
2004”) rather than length of time (“for 20 years”).

• Combine instances of repeating events. Refer 
broadly to the project as a whole rather than 
detailing one specific instance of the event.



Beyond the project database, there’s another opportunity to get exposure for 
the good work you’re doing.

Each year, we share reports of UW–Madison’s impact on the state, made up 
from a variety of datasets from around campus. They are reported at the 
legislative district level to Wisconsin state legislators and members of 
Congress. At the county level, they appear on the website and are promoted 
in the media.

If your program has granular, local impact that you track in detail, it might be a 
fit for these reports.
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Beyond Projects: District- & County-level Reporting

County-level PagesDistrict Reports Media Outreach

ideas@wisconsinidea.wisc.edu

mailto:ideas@wisconsinidea.wisc.edu


Placements: Places in Wisconsin where UW–Madison students are trained.
• Schools, businesses, and health care facilities
• For Pharmacy, Nursing, and some programs in the School of Medicine and 

Public Health

Partnerships & Key Facts: 
• People or organizations in Wisconsin who 1. benefit directly from a program 

and are 2. associated with an address. You can send us the data without 
personally identifying info, as long as there’s an address, and we report on it 
in aggregate. Examples: companies that pay for training; businesses that 
employ specific sets of alumni; your clients, patients, event attendees, and 
so on.

• Other Wisconsin businesses or organizations with whom you partner in 
some way. Examples: Badger Talks, UniverCity Year – not compiled in the 
reports but they’re featured in releases
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Beyond Projects: District- & County-level Reporting

Partnerships Key Facts

• Business 
partnerships

• Certifications

• Professional 
development

• Trainings

• Students

• Alumni

• Employees

• Spending

Placements

• Internships

• Rotations

• Job placements

wisconsinidea.wisc.edu/counties

https://wisconsinidea.wisc.edu/counties


• Press releases: the statewide release came out on 4/17/24 and 
county/regional releases will be sent in late May/early June

• Impact data you can use in your materials and outreach: coming soon

• Down the line: More local outreach – localized social media, local TV and 
newspapers – areas we don’t have as much exposure
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Beyond Projects: Coming Soon

Data you can usePress releases Localized outreach
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Thank you!

Questions?

wisconsinidea.wisc.edu

Jason Gohlke
jason.gohlke@wisc.edu


